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ABSTRACT
Design can be understood as a set of strategies aimed at creating human interfaces to technological
process. Designers primarily develop solutions focused on the understanding of users needs, attempting to
parameters that define techniques, materials, quality of processes and the relevant impacts of production,
considering the life cycle of matters, streaming of energy and mass within industrial plants, and fostering
cultural aspects of products and services. In this sense, the result of design projects can promote new
values which, in a broader sense, influence the way people live and obtain satisfaction.
Nowadays, the concept of Fair Trade is increasingly taking part of decision making and product
development in companies of all sizes and scopes. It is a system of trade based on direct relationships and
partnerships between buyers in the global market and producers, particularly from small enterprises,
aimed at achieving fair prices for products, investments in communities and cultural identity, social and
environmental sustainability, and adequate labor conditions.
According to Fairtrade Labelling Organizations (FLO, 2008), Fair Trade's strategic intent is deliberately
to work with marginalized producers and workers in order to help them move from a position of
vulnerability to security and economic self-sufficiency, to empower producers and workers as
stakeholders in their own organizations, and overall, actively to play a wider role in the global arena to
achieve greater equity in international trade.
Once Fair Trade is as a model of commercial exchanges based on sustainability and equity principles,
assembling the interests of producers, consumers, communities, government and environment as a whole,
it is urgent that Design and Fair Trade strategies work together in order to establish different forms of
business that result in empowerment of cultural and social values, respecting the environmental aspects of
evolution on Earth.
In this perspective, the socially responsible designer came into scene as a mentor to help companies to
achieve competitiveness and, at the same time, to attend some social demands, for instance, quality of
life, respect for the environment, and adequate life cycle of matters. The role of design within this process
is to contribute to perform business activities together with the development of society as a whole.
This paper is aimed to present the state of art of the concepts of Fair Trade and sustainable design in the
Brazilian context. A case study on a business incubator of solidary economic projects in Bahia, Brazil, is
presented in order to clarify the opportunities created from the work of designers when performing
solidary economic projects.
This paper introduces a discussion on new alternatives of solidary business to be used as a dashboard in
developing sustainable practices, focusing on the importance of designers when planning the material
world, facing problems regarding the development of societies, particularly in economical,
environmental, cultural and ethical perspectives.

INTRODUCTION
The activity of design is mostly related to the planning and development of products and services,
determining technical, formal, communicational, organizational, semantical and symbolical qualities
associated to the perception and consumption of goods. The praxis of design has been traditionally
offered important responses to demands for better products, processes and prices, envisioning more
efficiency within the production line and more profitability of companies overall. In this sense, some
authors understand design as a set of decisions taken in order to establish and solve specific requirements
for products and services, considering different production phases, for example, manufacture,
distribution, marketing, consumption and use of artifacts or systems of artifacts (Rose, 2000).
A closer look to these decisions within the design process, however, may suggest that the industrial
production, and the method of design itself, is almost exclusively focused on the conception and
production of artifacts from a technological perspective (Souza and Santos, 2003). This isolate
perspective can implicate, for instance, that issues resulting from the impacts of production on human
society as well as the ecological issues can only be solved throughout the lens of technology, i.e. fostering
solutions under the technical sphere. According to Bollmann (2001), the phenomenon of anthropic
impacts against the environment and society is derived from a complex interrelation, with origin in both
individual and collective actions, built within psychological, cultural, social and economical aspects that
constitute the model of management of environmental resources, which, in our view, requires a
perspective of design far beyond the technological approach.
Considering the fact that the main goal of design is to solve complex problems throughout the planning of
alternatives and formulation of ‘better ways of doing’, it is expected that designers migrate from the
exclusive domain of material objects to the development of solutions for humane systems and natural
environments, including the improvement of quality of life in society, understanding design as a set of
strategies aimed at creating human interfaces to technological processes. In this sense, the result of design
projects can promote new values which, in a broader sense, influence the way people live and obtain
satisfaction.
As pointed out by Schmidheiny (1992), the profitable companies in a sustainable world will be the ones
that better overcame their competitors in a sense that additional values are integrated to their products and
services, such as the accordance to environmental requirements, the fostering of voluntary actions,
reduction of use of matters in natura, promoting achievements beyond the interests of clients and
investors. In this perspective, sustainability in business context can be understood as a code of
responsibility in which changes of behavior are formulated and put into practice, acting as a philosophy of
design and decision making that maximize the quality of the environment together with reducing negative
impacts in quality of life as a whole, covering both economic and cultural aspects. Moreover, the respect
for the way people live plays an important role when performing sustainable solutions, considering that
every product or system developed by designers should attend to demands of well-being, i.e. should be
focused on humane perspectives. In agreement with the thoughts of McLennan (2004), we believe that the
dialog between culture, ecology and production of well-being, in both individual and collective demands,
elevates the object of design to a higher and essential level of importance.
All these demands within the design process call our attention to a new perspective of production and
commerce of goods and services that congregates profitability together with the respect for quality of life
in society and human needs. This scenario can be put into reality throughout the principles of Fair Trade,
which is increasingly taking part of the decision making and development of products in companies of all
sizes and scopes, and also commonly mediated by non-governmental organizations. It is a system of trade
based on direct relationships and partnerships between buyers in the global market and producers,
particularly from small enterprises, aimed at achieving fair prices for products, investments in
communities and cultural identity, social and environmental sustainability, and adequate labor conditions.
According to Fairtrade Labelling Organizations (FLO, 2008), Fair Trade's strategic intent is deliberately
to work with marginalized producers and workers in order to help them move from a position of
vulnerability to security and economic self-sufficiency, to empower producers and workers as
stakeholders in their own organizations, and overall, actively to play a wider role in the global arena to
achieve greater equity in international trade.
Once Fair Trade is as a model of commercial exchanges based on sustainability and equity principles,
assembling the interests of producers, consumers, communities, government and environment as a whole,
it is urgent that Design and Fair Trade strategies work together in order to establish different forms of
business that result in empowerment of cultural and social values, respecting the environmental aspects of
evolution on Earth.
This paper introduces a discussion on new alternatives of solidary business, mediated by the work of
designers, to be used as a dashboard in developing sustainable practices, focusing on the importance of

design when planning the material world, facing problems regarding the development of societies,
particularly in economical, environmental, cultural and ethical perspectives.

UNDERSTANDING THE NEED OF FAIR TRADE
The Fair Trade was officially established in Europe, in the 60´s of the 20th Century, working as an
associative economic action in which the labor, the propriety of means and goods, the results of
commerce as well as the knowledge and power of decision are shared by all participants, based on equity
and solidary interrelations (Cruz, 2006). This associative and solidary way of economy claims for the
promotion of trade conditions where producers and consumers cooperate and manage the resources and
means of production in order to obtain profits and well-being without damaging the ability of natural
systems and human society to evolve and sustain their own life cycles in a vigorous and permanent pace.
The roots of Fair Trade can be understood throughout the lens of equity, cooperation, self-development
and democracy overall.
In developed countries, the Fair Trade actions mainly target the already existing and very profitable
‘green market’ where the conscientious consumer knows exactly what to buy and why this product or
service is relevant in comparison to conventional methods of production. In this context, producers are
organized in a way that their strength as group can demand better conditions from government and
subsidies for production are further obtained, in a prosperous cycle.
On the other hand, in peripheral countries, the implement of solidary economy is fostered in a sense that
producers of a small scale of production, such as in rural communities or associations of artisans, can
improve their incomes and have an opportunity to work or even have a formal job, supported by all rights
established by the law. The main key of this process is the empowerment and the improvement of self
esteem of excluded populations that can not alone become economically and socially active or even be
able to healthily evolve and live with minimal conditions of dignity.
The main strategy of Fair Trade in the periphery is to concentrate efforts on communities and
cooperatives that could not target broader markets due to a low scale of production and the absence of
adequate methods, training or quality of final results of production. In this perspective, the concept of
enterprise is converted into a cooperative system, where, instead of employers, workers become essential
actors of the production cycle, co-responsible for the managerial process, solidary responding to positive
or negative results at the end of each accounting year. This changing of actors in production line
significantly improves the understanding of the company goals and the sense of responsibility of each one
in contribution for the corporate identity as well as the understanding of whole management philosophy.
In the Brazilian context, the solidary economy has been encouraged by the federal government throughout
public policies, since 2003, mainly with implementation of the National Secretary of Solidary Economy
(Secretaria Nacional de Economia Solidária - SENAES), as part of the Ministry of Work and
Employment, together with some other forums organized by state authorities (Singer, 2002). This
institutional support is important to assure that the solidary economy obtains recognition, strength, and
transparency of actions as well.
Nowadays, the Brazilian Ministry of Work and Employment is creating the National System of Fair and
Solidary Commerce, which aims at developing a set of rules that establishes a national identity when
understanding the meaning of Fair and Solidary Commerce (Comércio Justo e Solidário - CJS). One of
the principles developed by the government is to create a monitoring system that allows the identification
and diffusion of relevant products and services in accordance to the rules of CJS. Several activities of
training, formation, technical assistance and financial support are being fomented as a means of
consolidation to CJS. Another important step in this direction is the labeling protocol implemented as a
way of differentiation of quality to products and services performed under the fair and solidary approach.
Moreover, an evaluation control system is being developed in order to achieve the public confidence on
the principles of Fair and Solidary Commerce.
The Brazilian government proposed a set of principles aimed at identifying fair and solidary strategies
associated to the work of cooperatives and communities of producers in accordance to the goals of the
National Secretary of Solidary Economy in search for a common ground of knowledge and understanding
of CJS philosophy in a national perspective, as follows (Brasil, 2007):




Self-management: workers are no longer subordinated to a big boss, but instead are responsible
for all decisions and results of production in a collective way;
Democracy: solidary economy strongly means being democratic in a sense that every one is
important and have the same rights within the economic interrelations;
Cooperation: instead of competition we have cooperation among the economy actors, helping
each other to achieve a collective result, which is good for everybody;










Focus on human-beings: people are the most important and the main goal of all economic
processes;
Diversity: recognition of the importance of having different scopes of people within the
economy cycle, irregardless of sex, religion, color or sexual orientation;
Emancipation: work for a better quality of life, freedom, and emancipation of every actor of
economy;
Valorizing of local knowledge: empower the local communities in a sense that their knowledge
and cultural values are preserved and further developed with the increasing of incomes and selfesteem;
Valorizing of learning: permanent investments and efforts on training and personal
improvement;
Social justice: production, commerce, consumption, and technical development fostered equally,
focusing the improvement of human-beings in a solidary perspective;
Respect for the environment and future generations: solidary entrepreneurships must be aware of
their impacts on nature and society, trying to achieve adequate levels of efficiency in a
sustainable way.

Taking these principles as basis for implementation of fair and solidary strategies, government, nongovernmental organizations, cooperatives, communities and general audience can further organize
networks of solidary economy in a broader articulation, using a common platform of principles and
consequently strengthening the range and relevance of actions articulated in a national perspective.

LEARNING PROCESS OF FAIR TRADE AND SOLIDARY ECONOMY: THE ROLE OF
UNIVERSITY INCUBATORS
According to the Brazilian educator Paulo Freire (1996), there is a very important responsibility inherent
to the teaching-learning process. Pedagogical coordinators and teachers should promote and stimulate
learning in different perspectives, instead of trying to impose some particular values or simply
transferring information as if it was a monetary value, i.e. ‘bank pedagogy’. As commented on Paulo
Freire’s work, the basis of the learning of fair and solidary values should be focused on a permanent
dialog, where educators can learn while teaching and students can also teach while learning. This means
that every actor in the education process is relevant and has some important knowledge that enhances the
collective learning. The main objective of this educational background is to lead the students to reach
beyond simple professional competence toward global professional responsibility (Findeli, 1994).
In this perspective, some steps toward a more effective pedagogy that helps the understanding of fair and
solidary economy are presented (Brasil, 2007):






have people, with their needs, worries, and priorities at the center of education process,
developing the curriculum basis according to the audience’s background and particularities;
stimulate student’s autonomy, assuming the responsibilities of their own learning and selfdevelopment;
gather theory and practice helping students to reflect on which values, beliefs and knowledge are
important to increase the quality of their work;
promote dialog and cooperation when learning from each other in a healthy and vigorous way,
creating laboratory sessions based on the knowledge exchange;
strengthen the perception of collectivity and empower the group in search for better
opportunities in achieving new markets and more adequate methods of production.

Universities in Brazil, particularly the public ones, have been producing knowledge aimed at facing the
existing problems of unemployment and social injustice. In this sense, one important alternative of
change is the work of university business incubators of solidary economy offering administrative and
organizational support to cooperatives, associations, and non-governmental organizations interested in
promoting actions of fair and solidary commerce. Once the universities have already the necessary
infrastructure to the incubation process, it becomes easier to catalyze the investments for the improvement
of the incubated capacity and quality. Besides, the role of solidary incubators is entirely related to the
final goals of the universities, which are structured under the triad teaching-research-extension.
This solidary incubation initiative was inspired by the National Campaign Against Hunger and Misery in
Brazil, started in 1993 by Herbert de Souza, a Brazilian sociologist, that constituted a very important
movement regarding the spreading idea of social responsibility among companies and society, which
contributed very much to enhance Brazilian companies` awareness of the way they conduct their
businesses, migrating from isolated philanthropic attitudes to a socially responsible management.
There are basically two models of university incubators of solidary economy in Brazil, congregating
cooperatives of several scopes. The first model, called Technological Incubators of Low Income

Cooperatives (Incubadoras Tecnológicas de Cooperativas Populares – ITCP), is related to
entrepreneurships with a more technological approach aiming at offering knowledge of management,
product development and process improvement focused on innovation strategies. This model was firstly
developed within the Post-graduate Program on Engineering at Federal University of Rio de Janeiro, in
Southeastern Brazil, targeting socially and economically excluded populations with some particular
knowledge to be further developed as a product or service.
The second model of university incubators of solidary economy, called Interuniversity Foundation of
Studies and Research on Work (UNITRABALHO), is focused on the generation of income and work to
excluded populations, which means giving these people some tools and basic education in order to better
positioning them into the formal market. This initiative was firstly developed by the Federal University of
Santa Maria, in Southern Brazil, with cooperation of Oswaldo Cruz Foundation (Fiocruz). Nowadays,
there are approximately 30 incubators of ITCP and over 50 incubators of UNITRABALHO in Brazil.
The incubation process in both models follows the same basis of traditional business incubation. There is
an initial phase where actors are identified and all responsibilities are shared; after that the structure of
project are visualized and organized in terms of commerce; alternatives are developed in search for a
stronger basis for the associative action, focused on self-management; and, at the end, the project itself is
implemented. This process usually takes two years, when the business incubator responds for all
administrative support for the project, and after that the solidary commerce starts working alone, trying to
obtain economic results and sustainability as a business strategy. The financial support in this initial
period comes from credit cooperatives, focused on the called ‘solidary loan’, where all participants are
equally responsible for the payment and conditions established by creditors. In other words, in this sort of
economy the employee becomes the owner of the business, which increases the efforts and interests of
each one in achieving positive economic results.
The incubation process of solidary economy can start from the very beginning, helping the formation of a
cooperative initiative until its consolidation as a social and economic actor, acquiring enough autonomy
to survive and evolve as a democratic way of commerce. In this sense, the incubation process constitutes
a relevant tool to connect the goals of Brazilian universities with the broader objective of generation of
work and income to excluded populations.

THE HELP OF DESIGNERS
The perspective of including design methodologies in management models represents an important way
in developing socially responsible business, once the designer has its main focus on the users` needs,
which means thinking firstly in well being instead of developing profitable solutions that must be adapted
in order to attend human needs or expectations later. Designers are supposed to offer efficiency to the
production process, focusing on reduction of materials, choosing the right and eco-friendly source of
energy, optimizing and giving more lastingness capacity for products from the very beginning of the
project. Besides, designers must consider the life cycle of matters and its impacts on human and natural
systems, assuming that new behavior patterns are taking place over the market in a point that consumers
demand producers with much more conformity with “environmentally sustainable, socially acceptable
and culturally attractive ideas” (Manzini and Vezzoli, 2002).
In this sense, the socially responsible designer came into scene as a mentor to help companies to achieve
competitiveness and, at the same time, to attend some social demands, such as quality of life, respect for
the environment,and adequate life cycle of matters. The role of design within this process is to contribute
to perform business activities together with the development of society as a whole.
Taking into account the fact that the learning of fair and solidary economy strategies is focused on the
collective knowledge, built throughout the contribution of every participant, we believe that design can
mediate the necessary dialog to connect and motivate people to achieve this objective. In our view, one of
the most effective design methods applied to the consolidation of fair and solidary economy is the
Participatory Design, which encompasses a set of strategies centered in giving the participants the
opportunity to play a decisive role within the decision making process, focused on empowerment,
participation and commitment overall. As pointed out by the work of Howard (2004), the Participatory
Design may be understood as a method built from the exercise of strong democracy in decision making,
acting directly on the local particularities and confluences of people, institutions, culture, and economics,
exchanging knowledge from experts to ordinary people and vice versa, significantly addressing cultural
resonance to design solutions.

The Participatory Design method should include the following steps:








Problem formulation;
Identification and clarification of values according to the specific audience and local
particularities;
Determining the values’ hierarchy;
Decision making process;
Justification and explanation of the adopted design philosophy;
Search and test for collective solutions;
Project detailing and implementation.

In this sense, there is an urgent need of change in traditional design approach, converting from a problemsolving activity to a mediating activity, where designers can also contribute with cultural, social,
environmental and ethical values within design solution.

CASE STUDY ON AN INCUBATOR OF SOLIDARY ECONOMY: INCUBA, BAHIA, BRAZIL
This case study aims at presenting the experience of solidary economy incubation developed by the
University of the State of Bahia (UNEB), in Northeastern Brazil, with the strong help of design strategies.
This particular university was established in 1986, and it is considered the biggest multicampi university
in Brazil, covering all political regions of the Brazilian State of Bahia, attending 379 municipalities from
an amount of 418, playing a very important role in the development of the region. In this sense, the
University of the State of Bahia has been fomenting the implementation of extension projects over the last
ten years, mostly related to community empowerment and social inclusion, taking into account the fact
that the State of Bahia is considered an underdeveloped region with a significant lack of industries and
consequently a strong lack of job positions.
The incubator of solidary economy entrepreneurships at UNEB, called INCUBA, is placed under the
responsibility of the Pro-Rector of Extension utilizing the model of incubation developed by the
Interuniversity Foundation of Studies and Research on Work (UNITRABALHO), focused on the
generation of income and work to excluded populations. The INCUBA has its origin in the need of
gathering projects that were firstly developed by professors and university technicians in an isolated
perspective, demanding extra efforts in a search for financial support and more lasting investments in
order to consolidate their ideas and achievements. The initiative of establishing a business incubator of
solidary economy at UNEB was supported by the Bank of Brazil Foundation, which provided all
necessary infrastructure to attend the existing demand of incubation, according to the federal government
perspective of fomenting actions of relevant social transformation in Brazil.
The INCUBA works specifically in a network system with teams of incubation monitors located in
different university campi coordinated by a central organizing committee in Salvador, the capital of the
State of Bahia, utilizing videoconferences as well as in loco consulting. One of the first experiences
developed by the incubator was the support to a cooperative of collectors of recycling materials, located
in Salvador, started in 2005, under the supervision of a professor of the design undergraduate program at
UNEB, inviting members of cooperatives to take part of a discipline of product design projects and
development. The main idea was to develop alternatives of income to the Cooperative of Selective
Collection and Processing of Plastics and Environmental Awareness – CAMAPET, through the
implementation of new products derived from polyethylene terephthalate (PET) packaging recycling. The
starting point was to establish new esthetics and consequently new possibilities of shapes and
configurations of products made of recycled materials, collected by the cooperative. The central theme for
the design process was the development of a jewelry collection made by PET recycled bottles.
For the first two years, this project was supported by the Brazilian Authority of Foment to Research
(CNPq), which sponsored the infrastructure of equipments, training, and physical facilities necessary to
start the academic activities. After this initial phase, in 2007, the project was effectively incubated under
the support of the university focusing on the autonomy and the sustainability of the project.
Envisioning the main goal of implementing a low scale jewelry factory using PET recycled bottles as
prime matter, undergraduate design students at UNEB and members of the cooperative of collectors
worked together in search for solutions, according to the Participatory Design method, in the following
sequence:
1.
2.
3.
4.

Dialoging with the cooperative community trying to understand their needs and particularities;
Technical development, and product innovation, developing alternatives for the material
manipulation;
Election of collective design solutions and decision making;
Product testing and implementation;

5.
6.
7.

Detailing and design improvement;
Marketing development;
Iterative evaluation and product redesign.

The main focus of the design project as well as the creative process was to consider the local history and
culture as reference together with the participants experience in regard to recycling and reusing materials
derived from discarded PET packaging. The design project started with a series of meetings where design
students and cooperatives discussed the possible solutions and paths to be followed. The CAMAPET
cooperative’s head office is located in abandoned warehouses of the rail system in Salvador, Bahia
(Figure 1).

Figure 1 – CAMAPET Cooperative’ head office, adapted from abandoned rail warehouses, in Salvador.
Earlier to the implementation of this design project, the only means of income to the cooperative
members was the selling of collected materials, such as PET bottles, which are quoted by the amount of
kilograms collected, representing not much in terms of possibility for the improvement of their lives. This
way, the only destination for the collected materials was to be compressed and stored in order to be
further processed by other partners, such as recycling factories (Figure 2).

Figure 2 – Collected materials are compressed and stored for further destination.
One of the main points of the design was to establish new alternatives of income, particularly the search
for better uses of the PET recycling materials. The idea was to develop new patterns of esthetics and
explorations of shapes for PET bottles in a way that they became a new structure, with direct use in
jewelry design. The first training and discussing sessions performed with design students, professors, and
members of the cooperative resulted in manipulating materials, developing shapes and connections free of
judgments, focusing on creative methods, which culminated with a series of patterns and ways of using
the PET bottles. Some of these meetings and results are shown at Figures 3 to 6.

Figure 3 – Design students and members of cooperative exchanging experiences during training sessions.

Figure 4 – PET bottles are deconstructed in search for new esthetics and exploration of shapes within the
design product development.

Figure 5 – Deconstruction of PET bottles and shape exploration.

Figure 6 – Shape exploration of PET and first connections in product development.
Other interesting achievement in product development was the use of tools to reshape the PET bottles,
such as a special cutter designed for converting PET bottles into wires of different thickness and shapes
(Figures 7 and 8). One regular 1.5 litter bottle, for instance, can produce over 30 meters of wire, 5 mm
thick. Once the wires are finished, they are enrolled in an aluminum tube that can be squared or circled,
and boiled in a metal container, providing interesting shapes, completely different from the original
bottle, generating new meanings to design and product development, particularly in jewelry design.

Figure 7 – Development of tools and techniques for converting PET bottles into wires of different
thickness and shapes.

Figure 8 – Development of shapes and esthetics for product development.
The results of these material explorations indicate clearly that there are several possibilities for product
design, and particularly jewelry design, when using PET bottles, with a huge variety of colors and shapes
that motivate further creative sessions and also the transferring of knowledge for other sectors of society.
The first collection of jewelry was entirely dedicated to the African-Brazilian esthetics, once the
cooperative is located in a region with 80 percent of population originated from this ethnic group. A set of
graphic design pieces was developed in order to promote this collection, called Black Pearl. These results
are presented in Figures 9 and 10.

Figure 9 – Final application of shapes and esthetics in jewelry design collection.

Figure 10 – Graphic design and marketing strategies for the promotion of jewelry collection.

FINAL CONSIDERATIONS
The interrelations between designers and non-professional actors, structured on principles of cooperation
and empowerment of community values, can produce new patterns of esthetics and creativity, in a way
that innovation and technical development become a permanent achievement, producing knowledge
beyond the paradigm of scientific and academic science. In this sense, products developed with discarded
materials play an important role in search for sustainability and respect for social and environmental
requirements in design. Every actor of fair and solidary entrepreneurship contributes to the final objective
of quality of life, helping to perform design solutions that effectively represent a positive path to
sustainable development as a whole.
In this perspective, a project checklist is proposed as basis for achieving fair and solidary values within
the design process, as follows:

1.

2.

3.
4.
5.
6.
7.

Develop solutions taking into account the fact that people and the respect for the environment
are the most important value in product development, considering human rights as a relevant
path to sustainability.
Design project should articulate means and opportunities for producers and communities to
improve the quality of their lives, including the development of sustainable alternatives of
production in accordance to law and regulation.
Design should also address the improvement of the organizational and administrative structure
of cooperatives performing fair and solidary economy actions.
The decision making and the postulation of ideas should be conducted in a collective and
participatory process, exchanging knowledge from experts to ordinary people and vice versa.
The product development should promote lasting and long term interrelations among producers
and final markets.
Focusing on local and pragmatic solutions overall
Participatory Design means: nothing is imposed, everything is proposed.

We strongly believe that designers should adopt these orientations as dashboard for a social agenda in
accordance to the philosophy of fair and solidary economy.
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